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University of Larbi Ben M’hidi — Oum E| Bouaghi
Faculty of Economic, Commercial and Management Sciences
department of Commercial Sciences — Specialization: Services Marketing

model answer for the Second Semester Examination in terminology

Task 1: Translate the following expressions into English ( 6 pnts)

NGO~ WNE

s8deinad/= Consumers (0.5 p,t)

4dy puill YLaiy/ = Marketing communications (1 p,t)
sl i jall = Marketing mix 1 p,t)

L3 /a) 4wl = Internal environment (0.5 p,t)

45Y sléal/ = Entrepreneurship (1 p,t)

credliall = Competitors (0.5 p,t)

bl / a2l = Supply(0.5 p,t) / Demand (0.5 p,t)
dswl/= Market (0.5 p,t)

Task 2: Choose the appropriate term (5 pnts)

1.

2.

All the factors that affect a company’s marketing activities.

— Marketing environment (1 pnt)

Person or organization that buys products or services from a company.

— Customers (1 pnt)

Customers are happy with a product or service.

— Satisfaction (1 pnt)

Building long-term relationships with customers to increase loyalty and satisfaction.
— Relationship marketing (1 pnt)

Factors outside the company that affect its activities.

— External environment (1 pnt)

Task 3: Translate the following sentences 9 pnts

1.

2.

Customer satisfaction is essential for business success.

— gl Fladl (55 pn g il L,

Companies use promotions to increase sales.

— Dlapal) 500 i e g il S i) p 28505

Companies collect customer data to provide better services.
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Customer feedback helps improve product quality.

— CLLA.// 509 uu‘z;j(;[c UJLJJ.// ;/J/—..IK:L...Q:
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— Market study is necessary before launching a new product.
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— Marketing environment factors affect the company’s activity.

Good luck
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— The marketing mix consists of product, price, promotion, and distribution.
— Customer satisfaction is very important for strong relationships with the company.

Good luck




