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Importance of ICT to marketing 2 Points
1. **Economic Growth and Development**

- **Boosts Productivity, - **New Business Models, - **Global Market Access
2. **Communication**

- **Faster Communication, - **Cost-Effective
3. **Social Interaction**

- **Connects Communities, - **Promotes Cultural Exchange
4. **Innovation and Research**

- **Supports Innovation, - **Accelerates Research
5. **Environmental Impact** (sustainable marketing).
Importance of internet to marketing 2 Points
Internet can be used as a means of:
I-1dentifying 2-Anticipating 3-Satisfying
Internet can be used to achieve some strategic directions:
1 Market penetration. 2 Market development, 3 Product development.
4 Diversification 5 Market expansion, 6 Brand switching, 7 Relationship deepening
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Figure 2.4 Purchase decision flow for digital consumers
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MERDAOUI Kamel/marketing/Semestre 5/Marketing Digital/section01

Matricule Nom Prénom Note | Absent Absence Justifiée Observation
222234026011 ABABSA/duwls Fares/wlé 5.0
212134006630 ARBOUZE/ )5, FARES ELAMIR/ oYl owlé 0.0
212134000658 BACHA/WaL Oumaima/&.‘w‘! 4.0
212134005187 BENMOUSSA/ gx 3 Hamoudi /L§A3A> 3.0
222234008411 BERKANI/Q@; Haythem /pip 4.0
222234015413 BOUAZIZ/ 3355 92 Haythem /pip 10.0
222234051501 BOUCHAKOUR/ ysSlivgs Malak /M 5.5
212134002342 BOUGUEDIRA/5,:43 4 Islam abdeldjalil /=l dae e)&wl 5.0
212134004150 CHIHA/ 4> DOUAA/:sles 4.0
212134005752 DAOUDI/L§>3L> Sofiane /Obéw 6.5
222234040511 DJEBBAR/ L= Mouhammed cherif /&l daseo 3.0
222234039114 DJELLAB/<)= Nirvana/bl s 13.0
202034007513 GHENNAM/eu'c Loudjaina/du=]

222234003915 GUERRAM/ebé Djihane/ol= 10.0
2400401273 KHELIFI/L;g-L& Sihem/fle.;w 11.0
222234039007 KHOUALDI/L§AJl5>'- lkram /ﬁbsl 6.0
222234032305 KIBOUCHE/ i 43 Nour el houda /s4gl! )9 8.0
212134009961 MANA/@LA ISLAM/e)Lul 8.0
222234063012 MANSOURI/@W Aboud atef /cable sgue 4.0
191934000644 MEDFOUNI/3 334 Mohamed islem/ps] dozxe

222234058905 MEFTI/@AA Rofida/s.ud) 4.0
212134002489 MESSOUS/ ywgene Hana/sba

212134004667 NAFIR/ & Sana /sbw 0.0
212134000798 NOUADI/ s>l g5 Nada erayhane /ol g5 7.0
212134007283 REDJAIMIA &z Mounir / e 7.0
221334006797 SIGHA/ 4 Abdelghani/@ﬂl s 6.0
222234040506 TOUMAINT/cilegb Abla /dle 5.0
212133035043 ZETTI/Q)’ Meriem /ﬁ;{)-" 5.5
222234063206 ABABSA/duwlis Ahmed amine /¢xel ol 4.0
171734036962 AMIOUR/ jgr0s Zineb/<) 6.0
222234035118 AS/ wle Rabah /@b 5.0




222234051418 BAZIZ/ 352 Meroua/s9e 5.0
222234281613 BOUCHENE/ ;i 92 Sadjed ataa errahmane /Oyl slac usle 10.5
212134000734 BOUZID/ 4392 Talal-abderrahim/eeyl due b

222234005608 DJOUAD/sls=> Anouar /1 14.0
222234015010 GHOZLANE/Y3& Chahd-nour-el-yagine /onéd! ygs Jgin 17.5
181834000652 GOUDJIL/ s g3 Youssra /¢ 4.0
161734012281 HADJAM/plx> Fateh/z® 0.0
212134002374 HADJOU/ g Dhikra /&,S3 1.0
222234009512 KHALFALLAH/<0! Cals Raouia khadidja /4= 49l 10.0
191934001068 KHELIFI/ s ABDELDJALIL/ Jd=dl aue 4.0
212134002379 KHELLIL/J<= Redha /Ls) 8.0
212134004230 MEDJANI/3lxe Lamis /) 7.5
212134002332 MESBAH/zluas Ayyoub /g 6.0
222234045501 MESSAOUDI/($3gume Alaeddine /cpl e 4.0
222234069412 MESSAOUDI/($3grume Samira /8 e 8.0
191934005283 MOUALDI/ Vg0 Raouf/895) 5.0
222234048811 NEKKAA/gS Meriem nour /g e 9.0
222234092305 REZANE/0), Abdessamed /dasall L 4.0
222234065001 ROUAR/ 9, Fouad/s!53 5.0
222234089507 SAHNOUNE/{ gizese MARIA/4,lW 4.0
212134001085 SID/ 4o Roufaida /8.8 5.0
222234051503 ZITOUNI/Qg0) Malak/JMe 6.0




MERDAOUI Kamelmarketing/Semestre 5/Marketing Digital/groupe02

Matricule Nom Prénom Note | Absent Absence Justifiée Observation
222234063206 ABABSA/duwls Ahmed amine /¢pel ol 7.0
171734036962 AMIOUR/ jgr0s Zineb/<) 0.0
222234035118 AS/ wle Rabah /@b 12.0
222234051418 BAZIZ/ 352 Meroua/89 e 18.0
222234281613 BOUCHENE/ ;i 92 Sadjed ataa errahmane /Oyl slac usle 16.0
212134000734 BOUZID/ 4392 TaIaI-abderrahim/W)J\ Jue b
222234005608 DJOUAD/sls=> Anouar /)lgﬁ 18.0
222234015010 GHOZLANE/0Y;& Chahd-nour-el-yagine /cnéd! y¢ g 16.0
181834000652 GOUDIJIL/Jsz93 Youssra /& 12.0
161734012281 HADJAM/eb.o- Fateh/@Lé
212134002374 HADJOU/ g Dhikra /gsJSS 14.0
222234009512 KHALFALLAH/JA\ als Raouia khadidja /4= 49l 19.0
191934001068 KHELIFI/&d& ABDELDJALIL/ Jd=l sue 13.0
212134002379 KHELLIL/ Ju= Redha /Loy 17.0
212134004230 MEDJANI/L_;b.m Lamis / yure) 15.0
212134002332 MESBAH/zluas Ayyoub /g 14.0
222234045501 MESSAOUDI/@:M Alaeddine /cpl e 13.0
222234069412 MESSAOUDI/@:M Samira /8 pew 15.0
191934005283 MOUALDI/@Mly Raouf/d95) 14.0
222234048811 NEKKAA/&KB Meriem nour /,¢ 2R 17.0
222234092305 REZANE/Oly Abdessamed /o)l dus 13.0
222234065001 ROUAR/ 9y Fouad/s!5% 17.0
222234089507 SAHNOUNE/{ gizese MARIA/4,lW 17.0
212134001085 SID/ e Roufaida /8448 13.0
222234051503 ZITOUNI/L_;ygj Malak/ZMe 17.0




MERDAOUI Kamelmarketing/Semestre 5/Marketing Digital/groupe01

Matricule Nom Prénom Note | Absent Absence Justifiée Observation
222234026011 ABABSA/duwls Fares/wlé 12.0
212134006630 ARBOUZE/ )5, FARES ELAMIR/ oYl owlé
212134000658 BACHA/WaL Oumaima/&@m‘! 16.0
212134005187 BENMOUSSA/ gx 3 Hamoudi /@W 12.0
222234008411 BERKANI/Q@ Haythem /pi;@ 14.0
222234015413 BOUAZIZ/ 3355 92 Haythem /pi;@ 16.0
222234051501 BOUCHAKOUR/ Sl g Malak /45 15.0
212134002342 BOUGUEDIRA/5,:43 4 Islam abdeldjalil /=l dae e)&wl 16.0
212134004150 CHIHA/ 4> DOUAA/:sles 12.0
212134005752 DAOUDI/L§>3L> Sofiane /Obéw 16.0
222234040511 DJEBBAR/ L= Mouhammed cherif /&l daseo 16.0
222234039114 DJELLAB/<)= Nirvana/bl s 15.0
202034007513 GHENNAM/eLL'c Loudjaina/du=]

222234003915 GUERRAM/ebé Djihane/ol= 17.0
2400401273 KHELIFI/L;g-L& Sihem/ele.;w 16.0
222234039007 KHOUALDI/@MB:’- lkram /ﬁbsl 16.0
222234032305 KIBOUCHE/ i 43 Nour el houda /s4gl! )9 15.0
212134009961 MANA/@LA ISLAM/e)Lul 14.0
222234063012 MANSOURI/@W Aboud atef /cable sgue 12.0
191934000644 MEDFOUNI/3 334 Mohamed islem/ps] dozxe

222234058905 MEFTI/@AA Rofida/s.ud) 15.0
212134002489 MESSOUS/ ywgene Hana/sba

212134004667 NAFIR/ & Sana /sbw 19.0
212134000798 NOUADI/L_saly' Nada erayhane /ol g5 14.0
212134007283 REDJAIMIA &z Mounir / e 11.0
221334006797 SIGHA/ 4 Abdelghani/@ﬂl s 12.0
222234040506 TOUMAINT/cilegb Abla /dle 14.0
212133035043 ZETTI/L;j Meriem /ﬁ;{)-" 3.0
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Importance of ICT to marketing 2 Points
1. **Economic Growth and Development**

- **Boosts Productivity, - **New Business Models, - **Global Market Access
2. **Communication**

- **Faster Communication, - **Cost-Effective
3. **Social Interaction**

- **Connects Communities, - **Promotes Cultural Exchange
4. **Innovation and Research**

- **Supports Innovation, - **Accelerates Research
5. **Environmental Impact** (sustainable marketing).
Importance of internet to marketing 2 Points
Internet can be used as a means of:
I-1dentifying 2-Anticipating 3-Satisfying
Internet can be used to achieve some strategic directions:
1 Market penetration. 2 Market development, 3 Product development.
4 Diversification 5 Market expansion, 6 Brand switching, 7 Relationship deepening
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Figure 2.4 Purchase decision flow for digital consumers
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