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The First Term English Final Exam Answer Model

Exercise 1: Read the text below and choose the right answer. (3p)

Social media and digital marketing have emerged as fundamental components of contemporary business
strategies, driven by the rapid advancement of information and communication technologies. The widespread use
of the internet and mobile devices has transformed the way organizations interact with consumers, shifting
marketing practices from traditional channels to digital platforms. Social media networks, such as Facebook,
Instagram, LinkedIn, and X, provide firms with opportunities to enhance visibility, strengthen their brand image,
and engage with target audiences in real-time.

Digital marketing encompasses a broad range of activities, including social media marketing, search engine
optimization (SEO), email marketing, online advertising, and content creation. These tools enable organizations to
segment markets more precisely and deliver customized messages based on demographic, geographic, and
behavioral data. Consequently, digital marketing improves the efficiency and effectiveness of promotional efforts.

Moreover, social media facilitates two-way communication between organizations and consumers, encouraging
interaction, feedback, and the development of long-term relationships. The availability of analytical tools allows
firms to measure campaign performance, monitor consumer engagement, and make data-driven decisions. Such
measurable outcomes contribute to better strategic planning and resource allocation.

In conclusion, social media and digital marketing represent strategic assets for modern organizations,
supporting competitiveness, market expansion, and sustainable business development in an increasingly digitalized
economic environment.

1. What has mainly driven the emergence of social media and digital marketing as core business strategies?
a. Government regulations
b. Advances in information and communication technologies
c. Changes in international trade
d. Growth of traditional media

2. According to the text, the shift from traditional marketing to digital marketing is primarily characterized
by:
a. Increased reliance on real-time interaction and data analytics
b. The replacement of all offline marketing activities
c. The decline of consumer influence
d. Reduced importance of branding

3. The concept of market segmentation in digital marketing, as described in the text, mainly refers to:
a. Dividing markets based on product prices only
b. Grouping consumers randomly
c. Limiting marketing efforts to local markets
d. Targeting consumers using demographic, geographic, and behavioral data

4. Which of the following best explains why digital marketing improves promotional efficiency?
a. It eliminates the need for human involvement
b. Itallows mass communication without feedback
c. Itenables personalized messaging and measurable outcomes
d. Itrelies on traditional advertising models

5. Explain how social media supports long-term relationship building with consumers.
...... social media encourages interaction and feedback between organizations and consumers.....

6. Analyze the role of two-way communication in strengthening organizational competitiveness, as implied
in the text.

...two-way communication enhances engagement, trust, and long-term relationships, which improve
competitiveness......



Exercise 2: True/False Questions (Justify Your Answer) (4p)

> Social media transforms marketing communication from a linear model into an interactive model.
True/False
............ the text emphasizes interaction and feedback....................................
» Data analytics in digital marketing mainly serve aesthetic and design purposes.
True/False
......... analytics are used to measure performance and guide decisions..............................
» The strategic value of digital marketing lies partly in its contribution to resource optimization.
True/False
............... measurable outcomes support better allocation of resources..................
» Digital marketing relies only on social media platforms.
True/False
......... it also includes other tools such as SEO, email marketing, online advertising, content
marketing, and websites..................

Grammar Exercise (7.5p)

I.  Complete the sentences using the correct form of the verb in brackets. (2.5p)

% Companies use__ (use) social media to promote their products.

% Digital marketing ___does not rely (not rely) only on traditional advertising methods.
% Social media platforms ___allow (allow) direct interaction with customers.

% Some businesses ___do not measure (not measure) campaign performance regularly.
+* Online advertising targets (target) specific consumer groups.

Il.  Rewrite the sentences as questions.

+ Companies analyze consumer data to improve marketing strategies. (1p)
............ Do companies analyze consumer data to improve marketing strategies?.............................

+«+ Social media platforms influence purchasing decisions.
............... Do social media platforms influence purchasing decisions?...........................

I1l.  Choose the correct quantifier. (4p)

(many — much — a lot of — few — little — several — some — any)

Digital marketing strategiesuse ___alotof ___ data to target consumers effectively.

Thereis ___much___interaction between companies and customers through social media.
___few___ businesses fail to analyze their online performance properly.

Social media platforms do not require ___much___ financial investment compared to traditional
marketing.

Companies receive __alotof ___ feedback from customers through online platforms.
__several/some___ social media platforms allow businesses to reach a global audience.

Digital marketing does not waste ___many____ resources when strategies are well planned.
There are ___several __ challenges related to privacy and data protection in online marketing.
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Exercise 4: Reorder the following sentences to form a coherent short paragraph. (2.5p)

A. When ethical principles such as honesty, responsibility, and respect are promoted, students develop trust
in both teachers and institutions.

B. Ethical behavior in schools contributes to creating a safe, respectful, and inclusive learning environment.

C. Asaresult, schools that emphasize ethics prepare students to become responsible citizens in society.

D. Schools play a fundamental role in shaping students’ moral values and social behavior.

E. Moreover, ethical practices help prevent issues such as discrimination, bullying, and academic dishonesty.
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Writing Expression: Write a short paragraph of 8 to 10 lines about the use of social media in our daily lives.
(3p)
In your text, you may talk about: Pay attention to:

e How people use social media every day e Clear ideas and logical organization
e The advantages of social media e Correct grammar and vocabulary



e Your opinion about the role of social media in e Proper use of connectors (such as because,
modern society moreover, however, therefore)
e The possible negative effects of excessive use

Criterion Description Points
The text is relevant to the topic, ideas are clear,
Content & Ideas and the student talks about social media in daily 1
life.

The paragraph is well organized with logical order

Organization and basic connectors (and, but, because, however).

Correct use of grammar, vocabulary, spelling, and

Language & Grammar punctuation.

Total 3




